Our Driver

Levi Arthur and Arthur Racing, racing out of Lyons
Falls, NY, competed at the former Adirondack Interna-
tional Speedway. Ultimately, in just their second time
on the race track Levi won his first career event. With
that Levi was set to begin the journey of creating a life
behind the team and the wheel of a race machine.

While each year became a year of revival and fur-
thering promise, it all ©be
the ASA Challenger Late Model division as he narrowly
mi ssed ORookie of the Year
consistency and strong finishes followed him through the
following 2006 season, Levi and the team were hon-
ored with oOo0Most | mproved

The 2008 season marked his fourth year at the con-
trols of an ASA Challenger Late Model and first in the
NASCAR® K&N Pro Series East. On Juh?2P68

Levi entered his first NASCAR® K&N Pro Series East
race at Adirondack Speedway. Competing against top
NASCAR® teams, Levi finished a very respectable
17,

In 2009 Arthur Racing one again entered the NAS-
CAR® K&N Pro Series East race at Adirondack Interna-
tional Speedway. Starting 19th Levi raced his way
through the field before he was spun. Although he
went a lap down he ran with the top 12 most of the

day, but would not overcome the lost lap, finishing

18th.
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Zachary (L) and Levi (R) of Arthur Racing and the
drivers of Adirondack International Speedway
gave back to the community, specifically to Ow-
en Lee (C) and his family. Owen has Chromo-
some 18 disorder which at this point is incurable.
A proud moment for Arthur Racing.
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With trustful support from ASC E dI‘IV oJC Stqu .
Levi plans to race hard in 2011 and continue up the \N/ F % ﬁ & 1 ? S
ladder to fulfill his dream of becoming a professional ) ) 4
racer. While Levi is often labeled as natural racing ar e doi n g t he I mp o ar

talent, only hard work will make his dream rightfully
obtainable.
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New Approach

to an old plan!
I

Competing with internet advertisers such as
Facebook and Google for pure impres-
sions is impossible, but advertising with us
is much more than fans getting a glimpse

of the car.

The fact that our races are nationally tele-
vised and each race is attended by 5 to
8 thousand spectators is noteworthy, but
all of the teams can provide that expo-

sure.
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We can provide you with these abilities:

- Motivate employees for more efficiency,
safety, honesty, loyalty, positive energy,
selfmotivation, willingness to learn, etc.

- Access customers at personal levels.
(sampling, demonstration, and display

opportunities)

- Pinpoint marketing to consumers that
directly align with your target market.

- Create cebranded merchandise for
race fans across the eastern United

States.
-Creat e

- Custom hospitality events to suit your
needs or the needs of your target market.

- Create web events for your Internet site
such as chat with star and a race webcast.

makes Arthur

access
buydé experiences.

- Use proof of purchase for discount admis-
sion, special treatment, or prizes.

ries driver. Other notable K&N Pro Series gradu-
ates include drivers Ricky Craven and Joey Loga-
no, along with crew chiefs Frank Stoddard, Rich-
ard 0Slugger 6 Labbe an

Marketing in the NASCARE

K&N Pro Series East

This series offers a highly visible and unique
opportunity for a sponsor to align itself with a
successful motorsports series. There are a wide
range of marketing opportunities at the NAS-
CAR® K&N Pro Series East sponsorship level
that will lead to exposure for your brand, di-

rect market penetration, and access to the much
sought after motorsports fan base of hundreds
of thousands of people throughout the Eastern
United States.

R \av¢ltplagnedilASEAR® K&al Rre Series

Eastteam sponsorship can be custom designed
to fit almost any budget expectation or unique
need.

About The NASCARE

K&N Pro Series East

NASCAR®&N Pro Seriesise cars that are
former Cup and Nationwide cars. They are
powered by 350 to 358-cubieinch V8 en-
gines with approximately 650 horsepower.
Both 105 and 110-inch wheelbase cars are
allowed, with a minimum weight of 3,300
pounds. They are equipped with Goodyear
biasply tires.

The K&N Pro Series was formed in 1987, and

0 WL& thaditfBrally Bofnpefed dl alk throughout

Maine, New Hampshire, Vermont, Massachu-
setts, Connecticut, New York, Pennsylvania, New
Jersey and Delaware. The series expanded into
Virginia in 2005 and competed in Greenville,

S.C. for the first time in 2006.

Twotime NASCAR®ationwideSeries champi-
on Martin Truex Jr. was a winning K&N Pro Se-

Your Target Markets and
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NASCAR fans are just as likely as the U.S. popule
tion to be 1834 and 1844.
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NASCAR fans are middle class just as affluent as
the U.S population.
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NASCAR is a sport the whole family can enjoy.
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